Annex 2.2. Matrix for submitting prices / financial proposal
Tender Reference No: 2026-07-096
Assignment Name: Tender for Communication Campaign (Ukraine)
When completing the Matrix, please ensure its alignment with the main technical proposal. Specifically, the technical proposal should clearly outline and explain: the procedure for engaging and selecting specialists; the number of specialists to be involved; the services to be provided; and the products to be developed.
[bookmark: _GoBack]Prices shall be quoted in EURO, per the unit of measurement indicated for each item, and provided both excluding and including VAT. The “Indicative quantity” column is set by International IDEA, is identical for all bidders and is used solely to compute a comparable evaluation price; it does not represent any commitment to commission that volume. The Total for evaluation is the sum of (unit price incl. VAT × indicative quantity) across all items and is used only for the financial evaluation under Section 4 of the Request for Proposals.
	No.
	Type / Description of Service
	Unit of measurement
	Indicative quantity (evaluation only)
	Unit price – excl. VAT (EUR)
	Unit price – incl. VAT (EUR)
	Total for evaluation – incl. VAT (EUR)
	Comments (terms, exceptions, minimums, etc.)

	1
	Consultations with the CEC and Concept Finalisation
	
	
	
	
	
	

	1.1
	Previous consultations with the CEC and 
Team: conduct  three meetings with relevant CEC representative and IDEA experts to define the goal of the campaign, target audience, relevant activities).
	Consultant hour
	40
= 40 consultant hours
	
	
	
	.

	1.2
	Presenting a finalised campaign concept note
	Consultant hour
	15
= 15 consultant hours
	
	
	
	

	1.3
	Campaign Brief development
	Consultant hour
	20
= 20 consultant hours
	
	
	
	

	2
	Creative Development and Content Production
	
	
	
	
	
	

	2.1
	Video content: video assets for YouTube and social-media distribution (upon request)
	Per finished minute of video
	10
= 10 finished video minutes
	
	
	
	

	2.2
	Digital assets: social-media graphics, animated banners and story formats for Facebook, Instagram and Telegram, adapted per audience segment
	Designer / storyteller hour
	80
= 80 designer hours
	
	
	
	

	2.3
	Direct-channel materials: e-mail and SMS templates for distribution
	Per e-mail / SMS template
	10
= 10 templates
	
	
	
	

	3
	Campaign Implementation and Monitoring
	
	
	
	
	
	

	3.1
	Managing campaign placement across digital and social-media channels — distribution through paid advertising, including paid media/ad spend
	Per message/ad placed for 30 days on one platform (average), incl. paid media/ad spend
	12
= 12 ad placements (30 days each)
	
	
	
	

	3.2
	Coordinating with influencers and content creators, ensuring alignment with the approved messaging framework
	Consultant hour
	30
= 30 consultant hours
	
	
	
	

	3.3
	Monitoring campaign performance using agreed indicators and providing regular performance reports
	Monitoring-expert hour
	40
= 40 monitoring hours
	
	
	
	

	3.4
	Preparing a mid-campaign optimisation report and a final campaign evaluation report
	Consultant hour
	20
= 20 consultant hours
	
	
	
	

	
	Total evaluation price (E)
	
	
	
	—
	Σ (sum of column)
	


Date: ______________________
Name / Position: ______________________
Signature: ______________________
